


Execu�ve Summery 
Takem LLC/Madikat Produc�ons proposes a strategic partnership with the Mexican Department of Tourism to 
enhance and promote regional tourism and safety. 

Background 

The media have o�en unfairly portrayed the Mexican popula�on, a�ribu�ng various economic and criminal 
issues in the United States to them. Historically, such narra�ves have been used to undermine the rights of 
ethnic groups and jus�fy unfavorable policies. 

Proposal 

Our ini�a�ve aims to promote cultural exchange, enrich experiences, and boost tourism in Mexico. By doing so, 
we seek to foster a more humanis�c and posi�ve percep�on of the Mexican people, improving public sen�ment 
towards our southern neighbors. 

Project Plan 

Madikat Produc�ons will undertake a comprehensive cultural explora�on, visi�ng mul�ple towns across 
Mexico. We will establish social media accounts to share regular updates, including blogs, vlogs, and photos that 
highlight Mexico’s rich culture, cuisine, and history. We will create content for online shows to be featured on 
prominent networks such as the Food Network and the Travel Network. Proposals for these network shows will 
be me�culously prepared. 

Post-Produc�on 

Following our in-country ac�vi�es, we will produce travel journals, brochures, and storyboards to further 
document and share our experiences. 

Budget 

The total cost of this project is es�mated at $3.9 million over three years. An ini�al payment of $1.5 million will 
kick-start the project, covering financial backing, employee wages, travel expenses, and specialized equipment. 
The remaining cost will be $800,000 for the second and third years, payable at the start of each year. 

Objec�ve 

Our goal is to strengthen the bonds between two na�ons known for their friendly rela�ons and coopera�on. 
While current sen�ments may vary, it is crucial to recognize and promote the posi�ve aspects of our 
rela�onship. 

This proposal outlines a clear path to achieving our objec�ves and underscores the importance of cultural 
engagement in fostering mutual understanding and respect. 



 Proposal 
Takem LLC, in collabora�on with Madikat Produc�ons, is excited to propose a strategic partnership with the 
Mexican Department of Tourism. Our goal is to enhance tourism and safety in the region by leveraging the 
impac�ul mediums of film, blogging, and photography. This ini�a�ve aims to showcase the incredible beauty and 
warmth of Mexico’s people and experiences, fostering a posi�ve image that encourages more visitors.

Takem LLC is a technology company dedicated to innova�ve solu�ons and project management. Partnering with 
Madikat Produc�ons, an emerging media produc�on startup, we bring a wealth of experience in crea�ng 
engaging and meaningful content. Our combined exper�se guarantees a high-quality project that will effec�vely 
highlight Mexico’s rich cultural heritage.

The Mexican Department of Tourism is vital to this collabora�on, providing support and resources to facilitate 
our project. Their main objec�ve is to promote Mexico as a safe and a�rac�ve tourist des�na�on, countering 
nega�ve stereotypes while boos�ng the local economy through increased tourism. By collabora�ng with us, the 
Mexican government seeks to u�lize our media skills to connect with a global audience, showcasing the 
country’s vibrant culture, history, and culinary delights.

This proposal outlines a clear pathway to achieving our objec�ves and emphasizes the importance of cultural 
engagement in fostering mutual understanding and respect. We envision a series of dynamic and immersive 
experiences that capture the essence of Mexico, from its stunning landscapes to its lively markets and tranquil 
villages. Our team will travel throughout the country, documen�ng every moment with me�culous a�en�on to 
detail and storytelling. This project will not only highlight popular tourist a�rac�ons but also reveal hidden 
treasures that showcase the diversity and richness of Mexican culture.

Our strategy will incorporate various media formats, including short films, interac�ve blogs, and colorful photo 
essays, all designed to engage viewers and inspire them to explore Mexico in person. By harnessing the power of 
social media and online pla�orms, we aim to reach a broad audience, genera�ng excitement that will a�ract 
travelers from around the globe.

Furthermore, through our partnership with the Mexican Department of Tourism, we will ensure that our content 
aligns with their strategic goals and resonates with the target audience. Together, we will create a narra�ve that 
emphasizes the safety, hospitality, and wonder awai�ng visitors to Mexico.

In conclusion, this strategic alliance offers a unique opportunity to reshape percep�ons and promote Mexico as 
a premier travel des�na�on. Through our collabora�ve efforts, we will develop a compelling and authen�c 
representa�on of Mexico that celebrates its cultural vibrancy and invites the world to experience its unmatched 
beauty.

Our Plan 

Visit Planning

In order to effec�vely prepare for our upcoming journey to a specific loca�on, we will conduct thorough 
research that includes its historical context, demographics, and local businesses. This groundwork aims to 
enhance our outcomes by leveraging popular enterprises and regional trends.

Prior to our trip, we will create a detailed strategic plan that outlines our intended ac�ons and movements. This 
process will include reaching out to the appropriate local authori�es and formally submi�ng our plan to the 
local consulate in Houston, TX, for careful review and approval.

In-Country



While we are in the country, each member of our team will diligently document our experiences through 
blogging and video blogging. All content will be edited before publica�on, with both the Mexican Consulate in 
Houston and the Department of Tourism in Mexico having the authority to review and approve the material.

Postproduc�on

A�er our visit, the Madikat Produc�on team will focus on postproduc�on tasks. We will create content for travel 
brochures, develop online material for an authen�c Mexican food YouTube channel, and design pages for a 
photo catalog and storybook to commemorate our journey. Our team will share the finished content on social 
media and make it available for digital downloads for marke�ng and travel purposes.

All produced content must receive approval from the Mexican Government and the relevant authority. 
Ownership of the created content will be jointly held by Madikat Produc�ons and the Mexican Government, 
with the la�er having exclusive rights to delis�ng.

Marke�ng Strategy 
The primary goal of this proposal is to develop and disseminate educa�onal content that will effec�vely inform 
and inspire travelers to confidently choose Mexico as their des�na�on. To achieve our objec�ves, we will 
leverage various pla�orms, including social media, blog ar�cles, online storyboards, and printed materials. 
Madikat Produc�ons intends to collaborate with The Travel Channel and the Food Network to pitch television 
shows, enhancing the visibility of both Madikat Produc�ons and the Mexican Department of Tourism. By 
partnering with these well-known networks, we aim to create cap�va�ng programs that showcase Mexico's rich 
culture, breathtaking landscapes, and diverse culinary delights. These shows will act as a portal into the 
incredible experiences that await travelers, highligh�ng everything from vibrant city life to tranquil natural 
beauty, as well as tradi�onal Mexican dishes prepared by local chefs and modern culinary innova�ons.

Furthermore, we will capitalize on the poten�al of digital media to engage a global audience. Our social media 
strategy will focus on producing interac�ve content that encourages viewer par�cipa�on, such as behind-the-
scenes peeks, live Q&A sessions with hosts, and interac�ve polls. Blog ar�cles will explore the stories of the 
people and places we visit, providing valuable insights into the history, tradi�ons, and future of tourism in 
Mexico.

To enhance our educa�onal outreach, we will create downloadable guides that offer prac�cal advice on travel 
logis�cs, safety �ps, cultural e�que�e, and must-see des�na�ons. These resources will be available across 
mul�ple pla�orms to ensure travelers have the necessary tools to plan their trips with confidence and ease.

Through these ini�a�ves, we aim not only to increase tourism but also to cul�vate a deeper understanding and 
apprecia�on of Mexico's cultural heritage. By sharing authen�c stories and celebra�ng the country's dis�nc�ve 
quali�es, we hope to change percep�ons and inspire a new wave of tourism that benefits local communi�es and 
enriches the experiences of travelers.

Crea�ve Content 

Madikat Produc�ons aims to produce a diverse array of content, including travel journals, blogs, and vlogs that 
will be accessible across various social media pla�orms. We plan to launch a food network show and create 
content for a travel series, broadening our audience na�onwide. This mul�faceted strategy will help us reach a 
wide range of viewers, highligh�ng the rich cultural and culinary heritage of Mexico. By intertwining storytelling 
with visual elements, we aspire to cap�vate and engage audiences, igni�ng curiosity and inspiring explora�on. 
Our travel journals will offer detailed accounts of our adventures, showcasing the local customs and tradi�ons 
that characterize each region. Through our blogs and vlogs, we will share personal stories and behind-the-scenes 
glimpses, allowing viewers to connect with the vibrant essence of Mexico.



The food network show will delve deep into Mexican cuisine, spotligh�ng tradi�onal dishes and the narra�ves 
behind them. Audiences will meet the passionate chefs and home cooks who safeguard and innovate within 
Mexican culinary tradi�ons, providing a sensory experience that goes beyond the screen.

Simultaneously, our travel show will whisk viewers away to Mexico's stunning landscapes and lively markets, 
highligh�ng the country’s varied a�rac�ons. From bustling urban hubs to tranquil coastal towns, each episode 
will reveal the unique flavors, sights, and sounds that establish Mexico as a world-renowned des�na�on.

By u�lizing diverse media formats, Madikat Produc�ons aims to weave a comprehensive and immersive 
narra�ve that celebrates Mexico's rich cultural tapestry. Our content will not only entertain but also educate, 
fostering a deeper understanding and apprecia�on of this extraordinary country. Through our strategic 
partnership with the Mexican Department of Tourism, we will ensure our stories resonate with audiences 
globally, invi�ng them to experience the beauty and warmth of Mexico firsthand.

Content Marke�ng 

Our objec�ve is to a�ain media satura�on by sharing posi�ve images and experiences through authen�c visuals. 
Our produc�on will feature blogs and travel journals, which will be freely accessible on pla�orms like 
Amazon.com, Apple Books, and various other distributors, while also being promoted on social media. 
Addi�onally, we will create brochures that will be downloadable for travel agencies worldwide. This 
comprehensive content marke�ng strategy aims to weave a cap�va�ng narra�ve that showcases the beauty and 
safety of Mexico, mo�va�ng travelers to explore this remarkable country.

Extended Adver�sing 

Madikat Produc�ons will also acquire addi�onal equipment as needed. This includes various items such as 
podcas�ng gear, microphone systems, and online services.

Our online services will feature a podcast streaming pla�orm that distributes content across mul�ple channels 
simultaneously to maximize visibility. Addi�onally, we will offer book publishing services to share travel journals 
on a wide range of pla�orms. These enhancements will enable us to disseminate our content more widely and 
connect with a diverse audience, ensuring that our narra�ves about Mexico's rich culture reach as many people 
as possible. By inves�ng in these resources, we aim to produce high-quality content that cap�vates and informs 
while providing valuable insights into the vibrant life and tradi�ons of Mexico.

Our commitment to excep�onal content crea�on is matched by our dedica�on to accessibility. We will make our 
materials available in various languages and formats to serve a global audience. This inclusive strategy will help 
bridge cultural divides and promote a deeper understanding among communi�es.

Through these ini�a�ves, Madikat Produc�ons seeks to not only enhance tourism and apprecia�on for Mexico 
but also to posi�vely impact the cultural exchange between na�ons. By highligh�ng the authen�c beauty and 
hospitality of Mexico, we hope to inspire others to explore and celebrate the diverse cultures that enrich our 
world.

Facebook: Facebook's user base in the U.S. primarily consists of individuals from the mid-Millennial 
genera�on and older. This demographic represents a significant por�on of voters in U.S. elec�ons, as 
well as those who travel and prepare for re�rement. Addi�onally, they are inclined to seek medical 
assistance abroad when faced with high healthcare costs in the U.S. We plan to share our storyboards 
and Reels on this pla�orm while ac�vely monitoring comments to address any poten�al nega�ve 
feedback.

X/Twi�er: Our use of X/Twi�er will mainly focus on capturing local experiences and quickly sharing 
photos of food, lodging, and different ac�vi�es. The goal is to showcase the finer details of our 
adventures in real-�me.



Instagram/Snapchat: Instagram provides users the ability to share content instantly. Since this pla�orm 
is a subsidiary of Facebook, we suggest linking the accounts to create a cross-pla�orm presence and 
enhance the visibility of shared content.

YouTube: Madikat Produc�ons plans to u�lize YouTube for conduc�ng local interviews with community 
members, business owners, and prominent figures. Our community-focused cooking show will ini�ally 
be hosted on this pla�orm un�l it gains trac�on with a network.

Brand Development 

Our brand development strategy for Mexico aims to tackle exis�ng media biases by harnessing authen�c 
experiences and documented evidence. We seek to ac�vely engage with various media outlets and forums, 
striving to present a balanced representa�on of the na�on while addressing any prejudices. By highligh�ng real 
stories and cultural narra�ves, we aspire to challenge misconcep�ons and promote a deeper understanding of 
Mexico's vibrant iden�ty. Our approach priori�zes inclusivity and respect, ensuring that the diverse voices and 
perspec�ves within Mexico are acknowledged and celebrated.

To realize this vision, we will partner with local influencers, ar�sts, and cultural experts who can provide unique 
insights and firsthand experiences of life in Mexico. These collabora�ons will enhance our content, adding 
richness and authen�city that resonates with audiences around the globe. By focusing on the everyday lives and 
stories of the Mexican people, we aim to forge a more personal and relatable connec�on that goes beyond 
stereotypes.

Our strategy also encompasses collabora�on with educa�onal ins�tu�ons to create programs and resources that 
inform and inspire learners of all ages. Through workshops, webinars, and interac�ve content, we will delve into 
Mexico’s history, art, and tradi�ons, offering a comprehensive perspec�ve that fosters apprecia�on and 
understanding.

Addi�onally, we will leverage data-driven insights to customize our messaging and outreach ini�a�ves, ensuring 
that our brand development strategy is both effec�ve and impac�ul. By tracking audience engagement and 
feedback, we can refine our approach to be�er align with the needs and interests of our viewers.

Ul�mately, our brand development strategy aims to cul�vate a las�ng posi�ve image of Mexico that a�racts 
tourists while nurturing a deeper cultural connec�on and mutual respect between the people of Mexico and the 
global community. Through though�ul storytelling and strategic partnerships, we intend to celebrate Mexico’s 
rich heritage and its contribu�ons to the world, paving the way for stronger cultural and economic rela�onships.

Tourist Guides 

Madikat Produc�ons is dedicated to crea�ng detailed, step-by-step guides to assist different aspects of 
the Mexican tourism industry. These guides will address US passport requirements, visa entry 
applica�ons, and accommoda�on bookings, aiming to simplify travel challenges and inspire enthusiasm 
among prospec�ve travelers.

Food Reviews 

Several unique branches of Mexican culinary tradi�ons have developed in the United States, such as 
Tex-Mex and Cali-Mex, yet authen�c Mexican restaurants are s�ll rela�vely few. Our mission is to 
bring tradi�onal Mexican dishes to the U.S. by highligh�ng local restaurants and chefs through 
comprehensive media content. This will include step-by-step guides and reviews, crea�ng an 

Fun, Safe, and Peaceful Visits



immersive culinary experience for our audience. By showcasing the dis�nct flavors and techniques of 
tradi�onal Mexican cuisine, we aim to educate the public about Mexico's rich culinary heritage.

In addi�on to culinary presenta�ons, we will explore the broader cultural context, examining the 
history and significance of various dishes and ingredients. Our content will feature local highlights, 
where we visit markets, fes�vals, and cultural events to capture the lively food culture of Mexico. 
Through interviews with local chefs, food historians, and community members, we will uncover the 
stories behind the recipes, offering a deeper insight into the cultural and historical founda�ons of 
Mexican cuisine.

Educa�onal segments will play a vital role in our project, aiming to inform viewers about the diverse 
regional cuisines of Mexico and their historical development. We will create educa�onal videos and 
ar�cles that emphasize the nutri�onal benefits of tradi�onal Mexican foods, the sustainable prac�ces 
of local farmers, and the cultural rituals surrounding food prepara�on and consump�on. By 
incorpora�ng these educa�onal aspects, we hope to cul�vate a greater apprecia�on for Mexican 
culture and encourage a more nuanced understanding of its culinary tradi�ons.

Ul�mately, our project will not only introduce tradi�onal Mexican dishes to a broader audience but also 
celebrate the rich cultural heritage that supports these culinary prac�ces. Through engaging and 
informa�ve content, we aspire to bridge cultural divides and foster a deeper connec�on between the 
people of the United States and Mexico.

 Cultural Educa�on 

Mexico is home to a vibrant and diverse culture that has profoundly influenced the United States, yet 
many remain unaware of the significant impact Mexico has had on US history. The ancient civiliza�ons 
of the Aztecs, Mayans, and others have made an enduring impression on the cultural and historical 
landscape, but their contribu�ons are o�en overlooked, similar to the indigenous tribes of America. 
Our project aims to close this knowledge gap by educa�ng the public about Mexico's cultural heritage 
and its historical importance.

Through an extensive cultural explora�on, we will uncover the stories and tradi�ons of these ancient 
civiliza�ons, shining a light on their achievements and las�ng legacies. By showcasing the architectural 
wonders, ar�stry, and scien�fic innova�ons of the Aztecs and Mayans, we intend to bring their history 
to life and cul�vate a deeper apprecia�on for their contribu�ons to humanity.

In addi�on to ancient history, our project will also highlight the modern cultural �es between Mexico 
and the United States. We will explore how Mexican culture has woven itself into American society, 
from culinary influences and ar�s�c expressions to social customs and community tradi�ons. By 
emphasizing these connec�ons, we hope to demonstrate the profound and ongoing effects of Mexican 
culture on the United States.

Educa�onal content will be a key component of our project, aimed at informing and engaging 
audiences of all ages. We will create documentaries, ar�cles, and interac�ve media that explore the 
rich fabric of Mexican culture, providing insights into its historical development and current 
significance. Our objec�ve is to promote a deeper understanding and apprecia�on of Mexico's cultural 
heritage, encouraging a more nuanced and respec�ul perspec�ve toward our neighboring na�on.

Ul�mately, our project aspires to celebrate the rich cultural heritage of Mexico and its substan�al 
contribu�ons to the world. By educa�ng the public and fostering cultural exchange, we aim to build 
bridges of understanding and respect, nurturing a deeper connec�on between the people of the 
United States and Mexico.



Outcome 
 Our project aims to enhance regional tourism and safety in Mexico through a strategic partnership with the 
Mexican Department of Tourism. Using the influen�al mediums of filming, blogging, and photography, we will 
showcase the extraordinary beauty and generosity of Mexico’s people and experiences. This ini�a�ve will 
involve comprehensive research, strategic planning, ac�ve documenta�on, and postproduc�on efforts to create 
engaging and authen�c content. 

In the prepara�on phase, spanning the first three months, we will conduct thorough research on the historical 
background, populace, and local businesses of the target locales. We will develop a strategic plan outlining our 
ac�ons and movements and contact local authori�es to submit our plan for assessment and approval. From 
months four to thirty, we will undertake twenty-six one-week visits to various towns in Mexico, documen�ng 
our experiences through blogs and vlogs that focus on culture, cuisine, and history. Each piece of content will be 
edited and reviewed with the Mexican Consulate in Houston and the Department of Tourism in Mexico for 
approval. 

In the final six months, our postproduc�on phase will involve genera�ng content for travel brochures, an 
authen�c Mexican food YouTube channel, and crea�ng pages for a photo catalog and storybook to memorialize 
the journey. We will share the produced content on social media pla�orms and make it available for digital 
downloads. This structured approach ensures that each phase of the project is me�culously planned and 
executed, leading to the successful promo�on of Mexico’s rich cultural heritage and tourism poten�al. 

To ensure the success of our project, Madikat Produc�ons will buy addi�onal equipment as required, including 
podcas�ng equipment, microphone systems, and various online services. These online services will include a 
podcas�ng streaming service that distributes content to mul�ple pla�orms simultaneously, maximizing 
exposure. We will use book publishing services to distribute travel journals across various pla�orms. 

Our social media strategy will leverage mul�ple pla�orms to reach a broad audience. On Facebook, we will post 
storyboards and Reels, ac�vely managing comments to eliminate nega�ve feedback. X/Twi�er will document 
local experiences and share images of food, accommoda�ons, and ac�vi�es in real-�me. Instagram and Snapchat 
will allow us to post content in real-�me, with cross-pla�orm integra�on to expand our reach. YouTube will serve 
as a primary channel for conduc�ng local interviews and hos�ng our cooking show un�l it is gained by a 
network. 

Our brand development strategy, “Fun, Safe, and Peaceful Visits,” aims to counteract prevailing media bias 
through authen�c experiences and documented evidence. We will ac�vely involve mul�ple media outlets and 
forums to offer a fair representa�on of Mexico, challenging any biases and promo�ng a posi�ve image. 

Madikat Produc�ons commits to developing comprehensive, step-by-step guides to support various facets of 
the Mexican tourism industry. These guides will cover US passport requirements, visa entry applica�ons, and 
booking accommoda�ons, striving to ease travel difficul�es and foster excitement among poten�al tourists. We 
will also introduce tradi�onal Mexican dishes to the US by showcasing restaurants and chefs through detailed 
media content, including step-by-step guides and reviews. 

Our project aims to educate the public about Mexico’s rich history and cultural contribu�ons, fostering respect 
and apprecia�on. By highligh�ng the achievements of ancient civiliza�ons like the Aztecs and Mayans, we hope 
to a�ract academic and historical tourism, promo�ng a deeper understanding of Mexico’s cultural heritage. 

The value of these outcomes includes enhanced regional tourism and safety, a more posi�ve percep�on of the 
Mexican people, widespread visibility through media satura�on, comprehensive travel resources, authen�c 
culinary experiences, increased cultural awareness, and stronger diploma�c and economic �es between Mexico 
and other na�ons. These outcomes will create a las�ng posi�ve impact on Mexico’s tourism industry, cultural 
percep�on, and interna�onal rela�ons. 



Oversight 
Priori�zing the safety and security of our team is essen�al throughout this project. To ensure this, we will 
establish a comprehensive oversight and safety protocol in partnership with local Mexican authori�es and the 
Houston Mexican Consulate. Prior to each excursion, we will hold detailed safety mee�ngs with local officials in 
the areas we intend to visit. These discussions will encompass risk assessments, emergency procedures, and 
coordina�on with local support services. Upon the team's arrival "in-country," they will promptly check in with 
the assigned local authori�es. This process will involve an ini�al briefing on current local condi�ons, recent 
developments, and specific safety measures to follow, along with regular daily updates on the team’s loca�on 
and ac�vi�es.

The Houston Mexican Consulate will act as our main point of contact, collabora�ng closely with the Mexican 
Department of Tourism. Their responsibili�es will include serving as a liaison between our team and the 
Department of Tourism, facilita�ng communica�on, and ensuring all ac�vi�es comply with local regula�ons and 
guidelines. They will also assist with logis�cal arrangements, address any arising issues, and coordinate with local 
authori�es to guarantee the safety and success of the project. The Consulate will work alongside the 
Department of Tourism to review and approve all content prior to publica�on, ensuring it meets required 
standards and accurately represents Mexico. By implemen�ng these safety and oversight protocols, we aim to 
create a secure and well-organized environment for our team, enabling them to focus on capturing and sharing 
Mexico's rich cultural heritage. This structured approach ensures that all ac�vi�es are conducted safely and in 
accordance with local regula�ons, promo�ng a posi�ve partnership with the Mexican Department of Tourism.

Finance/Budget 
The proposed financial budget for this project totals $3.9 million (USD). An ini�al payment of $1.5 million (USD) 
will launch the project, covering expenses for custom equipment required by both the excursion and 
postproduc�on teams, as well as travel costs and salaries for the first year. A subsequent payment of $1.2 million 
(USD) is set for the project's anniversary in the second year. This stage will incorporate oversight and necessary 
adjustments, featuring an external audit of Madikat Produc�ons to ensure compliance with spending guidelines. 
Similarly, the third-year payment of $1.2 million (USD) will be due on the project's anniversary, accompanied by 
another round of oversight and project modifica�ons, along with an addi�onal external audit to maintain 
adherence.

The budget has been carefully cra�ed to ensure efficient execu�on of each project phase while promo�ng 
financial transparency and accountability. This strategy allows for a strong alloca�on of resources across various 
ac�vi�es, such as content crea�on, marke�ng, and safety measures.

In addi�on to the outlined payments, we have allocated con�ngency funds to address any unforeseen 
circumstances or opportuni�es that may arise, allowing the project to adapt to challenges and seize new 
possibili�es. This financial flexibility will be vital for sustaining the project's momentum and success.

In our commitment to responsible financial management, we will provide thorough financial reports at each 
project stage. These reports will be shared with all stakeholders, including the Mexican Department of Tourism, 
to uphold transparency and build trust in our financial prac�ces.

Our aim is to maximize the project's impact by wisely u�lizing the allocated funds to create high-quality content 
that effec�vely showcases Mexico's cultural and tourism poten�al. By adhering to the budget and enforcing 
diligent oversight, we strive to achieve our goals while delivering a project that surpasses expecta�ons and 
posi�vely contributes to Mexico's tourism industry.

 Summery 



Takem LLC, in collabora�on with Madikat Produc�ons, is excited to propose a strategic partnership with the 
Mexican Federal Government and the Department of Tourism. Our mission is to effec�vely develop and market 
this project across various social media pla�orms, highligh�ng the remarkable beauty and generosity of Mexico's 
people and experiences.

The team at Madikat Produc�ons is eager to embark on an adventure to Mexico, where we will explore 
numerous tourist a�rac�ons and ci�es. Throughout our journey, we will create des�na�on guides and document 
our experiences, emphasizing the local culture, customs, and cuisine that await tourists.

As part of our produc�on ini�a�ves, we plan to engage in ac�vi�es such as cra�ing in-country blogs, producing 
vlogs, conduc�ng interviews, and capturing the cultural essence through filming. A�er our visit, we will focus on 
postproduc�on tasks, including edi�ng and finalizing content, as well as promo�ng and producing shows that 
celebrate food and culture. These shows will be shared on YouTube and ac�vely marketed to various television 
networks. Our aim is to establish a long-term television show partnership with esteemed networks like the Food 
Network and the Travel Network.

Madikat Produc�ons will also create travel journals and brochures that highlight the regions we visit. These 
travel journals will be distributed for free on pla�orms such as Apple Books, Amazon.com, and other smaller 
publishing sites, while the brochures will be offered at no cost to travel agencies.

The objec�ve of this project is to enlighten the public about the contribu�ons, rich culture, and history of the 
Mexican people, especially during a �me when the Mexican popula�on is being depicted nega�vely by the US 
media. Our goal is to foster unity among our ci�zens and promote the deep-seated history, reminding the 
American public of Mexico’s longstanding role as a loyal and honorable ally.

 

 


